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Introduction
Business analytics literately encompasses data analysis in creating predictive models including applying optimization techniques and communicate the outcomes to the employees and consumers (Wang, Nianxin & Shilun, 2020). Business analytics is rampantly considered in every organization, more particularly, to achieve effective and sound decisions. Technically, there are three distinguished categories of business analytics which include the following; descriptive analytics which statistically looks at the data and informs you what occurred in the past. In this light, descriptive analytics aids the business to comprehend how they are performing, and this is realized through the provision of context to the stakeholders to make meaningful information interpretation. 
Besides, predictive analytics focuses on the historical data which is fed into a model of machine learning that puts core trends and patterns under consideration. Well enough, prescriptive analytics projects predictive data to the other level by suggesting several courses of action and pinpoints potential implications that would be achieved from each. Businesses use analytics to convert raw operational data into actionable insights. First, business takes an initiative of recognizing the different categories of data analytics. Incorporating analytics into the systems of business can be challenging, for this reason, understanding what you are dealing with is vital such as descriptive, predictive, or prescriptive (Amir, Ahad, Peter & Samira, 2019). 
Second, measure what matters by identifying the business phenomenon that should be solved, and when you are looking at measurement, optimization is highly considered. Finally, the business puts data into a certain context. This is accomplished through the establishment of a context whereby you ask what data implies, establish the level of its importance, and understand its implications on the business. A good example where this can be applied is in the case of customer surveys like the net promoter score (NPS) entailing asking customers about their thinking on your products and services.
 I am working at Amazon and ostensibly it uses data analytics. The recommendation technology of Amazon relates to collaborative filtering which is pivotal in deciding what Amazon thinks you want to buy, and in this respect, it builds an image of who you are, thereafter, offer you similar profiles of customers who purchased the same products (Hashim, Ying & Humaira, 2020).
Conclusion
To conclude, as corporations jostle to maintain their competitive edge in respective industries, calibrating the right tools in ensuring they are suitable to maximize not only returns but also insights, more notably, from their big raw data will be beneficial in reducing costs and escalate efficiencies.
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